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The Future of the UB Campus 
In 2006, the University of Baltimore 
developed a campus master plan that 
projects expansion of the physical 
institution until 2014. Created in 
partnership with DBI Architects and 
Ayers/Saint/Gross, the plan incorporates 
some elements that have already been 
completed, such as the UB Student Center 
and, more recently, the renovated Liberal 
Arts and Policy Building. Additional 
renovations are planned for the Academic 
Center and for the Charles Royal Building.

Our next priority is the construction of a 
new home for the School of Law. (See the 
separate case statement for this purpose.) 
Situated on the prominent corner of West 
Mount Royal Avenue and North Charles 
Street, the new John and Frances Angelos 
Law Center will serve as an architectural 
landmark for the UB Midtown area. The 
current law building, once vacated, will 
be repurposed to meet expected needs 

driven by the University’s projected 
enrollment increase. This anticipated 
growth—to a total of 8,000 students 
by 2012—has also prompted serious 
consideration of residential housing.

Expanding our footprint even farther, we 
entered into a public-private partnership 
with The Bozzuto Group to create the 
Fitzgerald at UB Midtown on West Mount 
Royal Avenue and Oliver Street. The 
mixed-use complex will have market-
rate apartments, a parking garage and 
retail space, including a Barnes & Noble 
College Booksellers Superstore.

Buildings alone, however, do not 
make a campus. A major element of 
the master plan involves redefining 
our campus boundaries to make UB 
more visually distinct from without 
and more connected from within. The 
campaign has established a goal of 
$6 million for this specific purpose.

Uniquely UB:  
Knowledge That Works
the campaign for the university of baltimore

“”“�The next five years will be more 

exponential in terms of visible 

change, which is only possible 

because we’ve worked hard to 

lay the groundwork and to create 

positive momentum.” 

 
Robert L. Bogomolny,  
president
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Defining the Campus
UB plans to become a more pronounced 
presence within the city by clearly 
defining the campus perimeter. Building 
on recommendations from the campus 
master plan, the signage and wayfinding 
master plan adds to the level of definition 
throughout the University. Its proposals will 
beautify the UB campus and distinguish it 
within the Mount Vernon neighborhood.

The campus master plan states, “A major 
goal for improving the landscape is to 
create a campus with a sense of place. 
Design techniques incorporating themes 
such as uniformity, boundaries and 
defined edges will help to strengthen 
campus identity. A successful design 
will allow for fluid integration with the 
city, while also maintaining a unique 
and distinctive campus community.”

Signage is often the first thing a visitor 
notices. The existing signage, which 
is inconsistent, will be replaced with a 
clear, unified system of directional and 
informational signs. Directional signs on 
each block will lead the way to parking 
facilities and UB buildings, which, in 
turn, will display identification signage. 
Vertically oriented gateway pylons, 
complete with granite bases and lantern 
tops, will mark campus entrances. All 
signage will include the current UB logo 
to reinforce the University’s identity.

In addition, benches will provide quiet 
respite, and gathering places will invite 
interaction. Distinctive paving on Mount 
Royal Avenue and at other University 
intersections will help distinguish 
the UB campus from the surrounding 
city streets. Environmentally friendly 
lighting and streetscape designs will 
help ensure easy pedestrian, bicycle 
and vehicular circulation and will also 
encourage the use of Penn Station, the 
Light Rail and metro transportation. 

Greening UB
Visibility will be enhanced through a 
comprehensive, complementary landscape 
master plan. UB’s wide boulevards will be 
beautified with native plants, and Gordon 
Plaza will be transformed into a more 
traditional university quad with a lawn and 
canopy trees. Wide concrete sidewalks 
will be replaced by brick walkways 
bordered by tree-lined planting beds. 

The landscape master plan features two 
urban gardens. The first, adjacent to the 
north façade of the renovated Liberal Arts 
and Policy Building, will feature a waterwall 
fountain. The second will be located 
immediately south of the UB Student 
Center. In these gardens and throughout 
the University, a uniform “plant palette” 
will again reinforce the University’s identity. 

Additional canopy trees will add to the 
beauty of the campus, provide shade and 
reduce the heat on paved sidewalks and 
streets. They will also help balance the 
psychological effects of a predominantly 
hard-paved environment. Recommendations 
for tree species are based in part on their 
tolerance to heat, cold, drought and salt.

Embedded in all plans for a renewed 
campus-scape are environmental 
strategies, including green technologies, 
conservation techniques and sustainability 
measures. Whenever possible, plans will 
incorporate features that qualify projects 
for Leadership in Energy and Environmental 
Design certification, the national “green” 
rating. Conservation practices will be 
an integral part of everyday life, and 
the entire UB community will have a 
heightened sense of responsibility for 
the campus, the city and the planet.

You Can Help 
Our success at UB will depend 
increasingly on private financial 
support, and your gift is important. 
Feel free to be creative. You can give a 
general gift for campus beautification 
or identify a particular feature of the 
campus streetscape—give a pylon, 
pavers, a bench or trees. You also may 
establish an endowed named fund to 
honor someone. We would be delighted 
to discuss your ideas with you.

You can make a secure online gift now 
by going to UB’s home page, www.
ubalt.edu, and clicking on “Give to 
UB” at the top. Most donors make gifts 
and pledge payments by check, credit 
card or automatic bank drafts. Others, 
after consulting with their financial 
and tax advisers, choose to take 
advantage of tax savings that come 
from giving appreciated stocks, shares 
of mutual funds or real estate. A 
growing number of alumni and friends 
incorporate gifts into their financial 
and estate planning. 

Whatever means you choose, your gift 
will be warmly welcomed by UB and 
put to good use. Your generous 
support ensures that future 
generations of talented, worthy 
students will continue to enjoy this 
vibrant urban institution. 

Thank you!


